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1. Ilepeyennb

IJIAHMPYEeMBbIX

pe3yJbTaToOB

o0y4yeHHs1 1O

INIAHMPYEMBIMH pPe3y/IbTaTaMH OCBOCHHS 00pa30BaTe/IbHOM MPOIPaMMBbI
[Ipouecc u3yyeHus: TUCHUILIMHBI HampaBieH Ha GopmupoBaHue cieayroumx xommnereHuuii OII BO
U OBJaJIeHHE CIEIYIOUMMH pe3yIbTaTaMi 00y4EHUS 10 TUCIHUIINHE:

JUCIHMILINHE,

COOTHECCCHHbIX

Kon n HaumeHoBaHue Kon un [lepeyeHb uIaHUPYEMBIX PE3YIHTATOB O0YUEHHUS 10
KOMIICTCHIIUH HaUMEHOBAHHE JUCLIMILINHE
UHAMKATOpa
JOCTHKECHUS
YK-4 CnocoOen | YK-4.2 3HaeT
OCYILECTBIIATh JEJIOBYIO | JIeMOHCTpHUpYE |-OCHOBBI ITMCBMEHHOM U YCTHOU PE€4Yr HAa HHOCTPAHHOM SI3BIKE.
KOMMYHUKAIIMI0 B YCTHOH | T YMEHHE
U MUCbMEHHOW (popmax Ha|BecTH OOMEH ymeeT
rOCY/JapCTBEHHOM  5I3BIKE | I€JIOBOM - HaXOAMTh, BOCHPUHUMATh U MCII0JIb30BaTh UH(OPMAIIHIO Ha
Poccuiickoii Denepaunn 1| HHYOPMALMEH | HOCTPAHHOM S3BIKE.
WHOCTPAaHHOM(BIX)  S3BIKE | B YCTHOU U BlIaKeeT HABBIKAMM
(ax) IMCBMEHHOH - TEXHOJIOTHSMU MOCTPOEHUS ACIOBONM KOMMYHHMKALIMKA HA
dbopmax He

MCHECC 4€M Ha
OJHOM
HHOCTpPAaHHOM
SA3BIKC

HHOCTPAaHHOM A3bIKC.

2. IlepevyeHb OLIEHOYHBIX CPEACTB MO JMCHHUIIIHHE

= | Kot mmaropen | Cuetomor s
No HaumenoBanue pasena/TeMbl % JIOCTIDKEHIA JIOCTHOKCHUS HHANKATODOB
© KOMIIETCHIIH KOMIETEHIINH
1. |1 pa3men. 1. World tourism (1)
1.1. | 1. World tourism 1 YK-4.2 Komnoxenym
2. |2 pazgmemn. 2. 2. Jobs in tourism (1)
2.1. | Tema 2 1 YK-4.2 Kommoxsuym
3. |3 pazneun. 3. Visitor centres (1)
3.1. | Visitor centres 1 YK-4.2 Komoxsrym
[TpomexxyTouHast aTTecTamus 3a
4. |4 pa3zmen. 4. Hotels
4.1. |Hotels b YK-4.2 Kommoxsrym
5. |5 pasmen. 5. Food and beverage (1)
5.1. |Food and beverage 2 YK-4.2 Komtoxsrym
6. |6 pazmen. 6. Nature tourism
6.1. | Nature tourism 2 YK-4.2 Komoxsrym




[IpomexxyTouHast arTecTauus

3. OueHouHbIe cpeACTBA (OLEHOYHbIE MATEPHAJIbI)

[IpumepHBIi  TIEpEYEHB

HpOMe)ICYTOqHOﬁ aTTeCTalnuu

OLCHOYHBIX CpPEACTB  OJId

TCKYLICIrO KOHTPOJIA  YCIIEBACMOCTH

n

Ne
/11

HaumenoBaunue
OIIEHOYHOTO CPEJICTBA

Kparkast xapakrepuctrka
OLIEHOYHOI'O Cpe/ICTBa

[IpencraBieHne OLEHOYHOTO CPE/ICTBA B
donae (OeHOYHBbIE MaTEPHATIBI)

Texymi KOHTPOJIb

J1J1s1 O1leHKH 3HAaHUH

1 Konnoxksuym

CpencTBo KOHTPOIIS
YCBOCHHS y4eOHOTO
MaTepuaia TeMbI, pa3jerna
WIN Pa3JIeNIOB TUCIHUILIHHEI,
OpPTaHU30BAHHOE KaK
y4eOHOE 3aHSTHE B BUJIC
cobecenoBaHus
npernoaBaTes ¢
00y4JarmuMucs.

BOHpOCBI 110 TeMaM/paBIIeJIaM JUCHUITIINHBI

JI1s1 OUeHKM yMEHUM

JIJ1s1 OIIEHKH HaBBIKOB

IIpomexyToUuHas aTTecTanus

2 3auer

CpencTBo KOHTPOISA
YCBOCHHS yU4eOHOTO
MaTepuaia MpakTHYEeCKUX U
CEMUHAPCKUX 3aHATH,
YCHEIIHOTO MPOXO0KICHUS
NPAKTUK U BBIITOJHEHHS B
IIPOLIECCE ITUX MPAKTHK
BCEX YUEOHBIX MOPYYEHUil B
COOTBETCTBHH C
YTBEPKIACHHOU
IIPOrpamMMoi ¢
BBICTaBJICHUEM OLICHKU B
BUJIE «3aYTEHO»,
«HE3aYTEHO».

[TepeueHb BOMPOCOB K 3a4€Ty

3 DK3aMeH

CpencTBo KOHTPOIISA
YCBOEHHUS yu4eOHOTO
marepuaa u
(dbopMupoBaHus
KOMIICTCHIINH,
OpPraHU30BaHHOE B BUJIC
Oecenpl o Ouieram ¢
IEJTBI0 TIPOBEPKHU CTENICHH U
Ka4yecTBa YCBOCHUS
U3y4aeMoro Marepuania,
OTIpEeIeNIUTh
HEO0OXOIUMMOCTb BBEJICHUS
U3MEHEHUH B CO/Iep)KaHue U
METO]Ibl 00yUYEHHUS.

Kommekr OK3aMCHAIIMOHHBIX OnIeTOB

4. TlpuMepHbIil (POHT OLIEHOYHBIX CPEACTB /sl MPOBEIEHUs TEKYIIero KOHTPOJsI U MPOMEKYTOYHOM
aTTecTaluy 00y4arUuXcs Mo AucuunanHe (Moay/) "MuocTrpaHHblii A3bIK"
Ilpumepnuvie ouenounvie mamepuasl 011 MEKYU €20 KOHMPONA YCNeeaeMoCmu




[TpumepHbIe BOPOCHI ISl KOJUIOKBUYMa

1. Read, translate the article and do text exercises
2. Write out 20 unknown words, translate and learn them by heart
3. Write out types of tourism
4. Retell the story. Make your own conclusion
Ilpumepnvle ouenounvle mamepuaisl
07151 NPOBEOEHUA NPOMENCYMOUHOU ammecmanyuu (3auem, IK3ameH)
nO UMO2am 0ce0eHUs OUCYUNIUHBL (MOOYI)

3a,I[aHI/I$I JJI1 IPOMEXKYTOYHOTI'O KOHTPOJIA

1. [TpounTaTh U NEPEBECTU TEKCT C UCTIOIB30BAHUEM CIIOBAPS

Coronavirus has plunged the world into uncertainty and the constant news about the pandemic can
feel relentless. All of this is taking its toll on people's mental health, particularly those already living with
conditions like anxiety and OCD. So how can we protect our mental health?

Being concerned about the news is understandable, but for many people it can make existing mental
health problems worse.

When the World Health Organization released advice on protecting your mental health during the
coronavirus outbreak, it was welcomed on social media.

This is actually valuable advice, and I reckon applies to Twitter as well.

As Anxiety UK's Nicky Lidbetter explains, the fear of being out of control and unable to tolerate
uncertainty are common characteristics of many anxiety disorders. So it's understandable that many
individuals with pre-existing anxiety are facing challenges at the moment.

"A lot of anxiety is rooted in worrying about the unknown and waiting for something to happen -
coronavirus is that on a macro scale," agrees Rosie Weatherley, spokesperson for mental health charity
Mind.

So how can we protect our mental health?

Limit the news and be careful what you read

Reading lots of news about coronavirus has led to panic attacks for Nick, a father-of-two from Kent,
who lives with anxiety.

"When I'm feeling anxious my thoughts can spiral out of control and I start thinking about
catastrophic outcomes," he says. Nick is worried about his parents and other older people he knows.

"Usually when I suffer I can walk away from a situation. This is out of my control," he says.

Having long periods away from news websites and social media has helped him to manage his
anxiety. He has also found support helplines, run by mental health charities such as AnxietyUK, useful.

"JLimit the amount of time you spend reading or watching things which aren't making you feel better.
Perhaps decide on a specific time to check in with the news

"IThere is a lot of misinformation swirling around - stay informed by sticking to trusted sources of
information such as government and NHS websites

Have breaks from social media and mute things which are triggering

Alison, 24, from Manchester, has health anxiety and feels compelled to stay informed and research
the subject. But at the same time she knows social media can be a trigger.

"A month ago I was clicking on hashtags and seeing all this unverified conspiracy rubbish and it
would make me really anxious and I would feel really hopeless and cry," she says.

Now she is careful about which accounts she tunes into and is avoiding clicking on coronavirus
hashtags. She is also trying hard to have time away from social media, watching TV or reading books
instead.

"IMute key words which might be triggering on Twitter and unfollow or mute accounts

"JMute WhatsApp groups and hide Facebook posts and feeds if you find them too overwhelming

2. IIpounTaTh TEKCT, IEPENATH €TO OCHOBHOE COJIEPKAHUE

What will the luggage set of the future look like? It might not be luggage at all even, but rather, items
we rent at the scene or pick out of a vending machine. Or maybe, something relegated as unimportant with
the emergence of molecular recombinant teletransport technology.

Until that time, however, we remain humans pulling wheelies and toting lightweight carry-ons



through the distances. But, lucky for us, those items are becoming smarter, safer, lighter, faster and more
convenient with each passing year.

This year’s Travel Goods and Accessories Show in Las Vegas placed less emphasis on “smart,” and
veered more toward the functional and convenient sides of luggage. That meant a focus on locks, looks,
leverage, and lightness wrapped into ever more expedient models of comfort. The following are our top ten
must-have travel goods and accessories for 2019.

Fugu Rollux

This darling of the Kickstarter generation has blossomed into one of the stars of the luggage show,
transforming from a small carry-on to a full-sized luggage accessory, all at the push of a few buttons. This
year's addition of a go-bag kicks the item into the spotlight. The lightweight carry-on is made of the same
durable, non-scuff fabric, with the ability to convert into a desk, cup holder included. No need for a desk?
Well, it's conveniently an over-the-shoulder computer bag or briefcase also.

The Rollux is still running on Kickstarter starting at $249, with the accompanying Minilux available
for $119.

The Travel Mat by Thermalay

Although a little unwieldy in size, this New Zealand made travel mat can be a lifesaver on a long-
haul flight, containing the perfect formulation of padding points to keep the back aligned properly and make
sleeping on a flight possible. Folding up into the size of a pillow, it easily attaches to a piece of luggage or
backpack, counting as part of a single carry-on.

The two-inch memory foam pad comes with a neck support element meant to hold the head in place.
Additionally, these flaps can flip to the back for extra support of the spine and lumbar areas. Prices run at
$89.

The Solgaard Backpack

While this backpack looks just like any other, look closely and you can practically smell its secret:
the ocean.

Made from plastic bottles and debris pulled from the hundreds of miles of waste building on ocean
surfaces around the world, these backpacks come with solar energy chargers that allow wearers to plug in
and charge devices without using the grid, although it will likely take four to five hours of constant sun to
fully charge a cell phone.

The company’s founder, Adrian Solgaard of Solgaard Design, is adding an assortment of planet-
worthy accessories to the portfolio, including suitcases, watches and even more made from this debris
pulling fabric. The Lifepack sells for $125.

3. [IoATOTOBUTH MOHOJIOTHYECKOE BBICKA3bIBAHUE IO TPOIICHHBIM TEMaM:
Text “Holiday plans”

Texcr "Food and beverage service"

Text «Careers in the hotel industry»

Text «Coach tourism

Texcr "Hotel and motel chains"

Text «Travelling by air»

Tembt nucomennvix pavom (Icce, pepepamut, Kypcogvie padomot u op.)

1. Holiday plans

2. Food and beverage service
3. Careers in the hotel industry
4. Coach tourism

5. Hotel and motel chains

6. Travelling by air
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