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1. TIlepeyenn

IJIAHMPYEeMBbIX

pe3yJbTaToB

Oﬁy‘{eHHﬂ mo AUCHHUIIJINHE, COOTHECCCHHBIX C

INIAHMPYEMBIMH pe3yJbTaTaMH OCBOCHHS 00pa30BaTEJIbHOI MPOrpaMMbl
[Ipouecc n3yyeHus: TUCHUILIMHBI HampaBieH Ha GopMupoBaHue cieayronux xkomnereHuuit OII BO
1 OBJIAJICHUE CIIEYIOIUMH pe3ybTaTaMu 00yUeHHS M0 TUCLUILUIMHE!

Kon n naumenoBanue Konu [TepeueHs TUIAHUPYEMBIX PE3yJIbTATOB OOYYEHUS IO
KOMIIETEHIIUU HalMEHOBaHUE JUCLUIIIINHE
MHJUKATOpa
JIOCTUKEHUS
VK-4 Cnocoben| YK-4.1 3HAeT
MPUMEHITh COBpeMeHHbIe| [leMoHCTpupye | TpeOoBaHUs K A36IKOBOMY O(OPMIICHUIO aKaIEMHUECKUX
KOMMYHHUKAaTHUBHBIC T TEKCTOB C YYETOM CHECIU(PUKN HHOS3BIYHOUN KYJIBTYPBHI.
TEXHOJIOTUH, B TOM YHCJIC|HHTCTPATHBHBL |ymeeT
Ha MHOCTPAHHOM(BIX)| € YMCHHSI, CaMOCTOSITENIFHO OCYIIECTBIIATh Y4EOHYIO
si3bIKe(ax), JUIsl | HOOOXOJMMBIC | ayqHO-HCCIIeI0BATENBCKYIO JEATEIbHOCTh, CO0p i 06paboTKy
aKaZleM1U4I€eCKoro uf s MaTepralia JUisl HAMCaHUs PA3JINYHbIX aKaJEMUYECKUX
poQeCCHOHATBLHOTO HaIlUCaHUs, TEKCTOB.
B3aUMOICHCTBHS MHCBMEHHOTO [ oot paBbIKaMu
fiepesonia 1 HaBbIKaMU MHCbMEHHOTO NIEPeBO/ia, pedepupoBaHus U 0030pa
PCAAKTHPOBAHN | 133 11yynpIX akaieMUIECKHX TEKCTOB.
sl pa3JINYHBIX
aKaJIeMUYeCKH
X TEKCTOB
(pedeparos,
acce, 0030poB,
cTaTei u T.J.)
VK-4 Cnocoben| YK-4.2 3HAeT
MpUMEHITh coBpeMeHHbIe| [IpeacTaBnser |mpaBuia rpaMMaTUKUA; HOPMBI YIIOTPEOICHHS ICKCUKU U
KOMMYHHUKAaTHBHBIC pe3yabTaThI (hoHeTHku; TpeOOBaHMS K PEUEBOMY U SI3BIKOBOMY
TEXHOJIOTUH, B TOM YHCIIE|aKaJeMUYECKO |O0(OPMIIEHUIO YCTHBIX U MUCHbMEHHBIX BHICKAa3bIBAHUMN C
Ha WHOCTpaHHOM(BIX)| ¥ 1 Y4E€TOM CIEeIM(PUKA HHOSIZBITHOU KYJIbTYPHI.
SI3bIKE(ax), JUIst | IPOECCHOHAIT | ymeeT
AKaACMH4ICCKOIo U | BHOM Jenath COOOIIeHHS U BRICTPAaUBATh MOHOJIOTH
IPO(ECCHOHATBHOTO ACATCIIBHOCTH | ipoheccrOHABHON HAITPABICHHOCTH.
B3aUMOICHCTBHS HA PA3IMYHBIX  [poaeor pappIKaMu
HayqHbIX HAaBBIKAMM MPEJICTABIICHUS] PE3YJIbTAaTOB UCCIIEI0BaHUM,
MCPOUPUATHAX, | ppiroIHEHHBIX B PAMKaX TPYHIOBOTO MPOEKTA.
BKJIFOYAS
MEXTyHApOIH
ble
VK-4 Crnoco6en| YK-4.3 3HaeT
MPUMEHITh  COBpeMeHHbIe| [leMoHCTpupye | mpodeccHoHaIbHYI0 TEPMUHOJIOTHIO HA aHTTIMHCKOM SI3bIKE B
KOMMYHUKAaTUBHBIC T 007aCTH TYPUCTUYECKON UHIYCTPHH.
TEXHOJIOTUH, B TOM YHCJIC|UHTCIPATUBHBL |ymeeT
Ha MHOCTPAHHOM(BIX)| € yMCHHSI, HAauYMHATh, BECTH, NOAJACP/KUBATh U 3aKAaHYMBATh
SI3bIKE(aX), JUIst| HOOOXOJUMBIC | npaTOry/MOINIOTH Ha WHOCTPAHHOM S3BIKE, CBA3AHHBIE C
aKaZICMNY€ECKOTO u| s aKaJIeMHYeCKO# 1 Mpo(HeCcCHOHATIBHOM KOMMYHHUKAITHEH.
npo@ecan)HanLHoro sbdexTuBHOTO [ JazeeT HaBbIKAMH
B3aHMOICHCTBIA yHacTis B KOMIIEHCATOPHBIMU HABBIKAMHU, TOMOTAIOIINMH MPEOI0JIETh
AKaCMHUICCKH | ((c601m» B KOMMYHHKAIIMH, BEI3BAHHBIE 00BEKTHBHBIMH 1
xu CyOBEKTUBHBIMH COLMOKYJIBTYPHBIMU IPUUNHAMHU.
npodeccroHan
bHBIX

TUCKYCCHSX




2. Hepeqeﬂb OLHCHOYHBIX CPEACTB 10 JUCHUIIJINHE

§ Ko HEKATOpOB O1neHoYHOE CPEeNCTBO
3 NPOBEPKHU Pe3yIbTaTOB
Ne HammenoBanue pasjena/TeMsl S JNOCTYDKEHUS
5 . JIOCTH)KCHHUS] HHOUKATOPOB
O KOMITCTEHIIUH .
KOMIICTCHIINH
1. |1 paznen. [IpubbiTne (Arrival)
B aspomnopry. Peructpanms B otene (At the airport. Checking YK-4.2, VR-4.3, YCTHBIIT ompoc
1.1. |. 2 VK-4.1
in a hotel) :
VcTaHOBNEHHE KOHTakToB. Berpeun (Making contact. Meeting YK-4.1, VK-4.2, Yeruptii onpoc, Teopueckoe
1.2. | 2 YK-4.3 3a7aHue
people)
5 2 paznen. MexyHapoHbli JenoBoit stuket (International
" |business etiquette)
VK-4.2, VK-4.3, Vi . K N
2.1. | HenoBoii stuket (Business etiquette) 2 VK-4.1 CTHBIH OTIPOC, RPYIIILIM CTON
5o |PaboTa B pasmeix KymeTypHIX KoTekcrax (Working across| YK-4.1, VR-4.2, Yernslit ompoc, Teopueckoe
= | cultures) YK-4.3 3a7aHue
VK-4.1, VK-4.2, K n
2.3. | Konrponbnas Touka Ne 1 2 VK-4.3 OJUIOKBHYM, 1IPOCKT
3. |3 pazmen. Benenune 6usneca (Doing business)
VK-4.1, YK-4.2, VYerusiit onpoc, TBopueckoe
3.1. |ToBopum o komnanuu (Talking about companies) 2 VK-4.3 3a/[aHKe
3.2. | Yenosus u kourpaxtsl (Terms and contracts) 2 | YK-42,VK43 Yerupiii onpoc
4 4 pa3nen. Muposgas reorpadus typusma (Global tourism
__|geography)
41 |MupoBbie primkn, ux ocobennoctn n  dynxumn (Global| YK-4.1, VR-4.2, Yernblit onpoc, Teopueckoe
""" | markets, their features and functions) YK-4.3 3aflaHne
CoBpeMEeHHOE COCTOSIHUE POCCHUICKOTO TYPHUCTHYECKOTO PHIHKA VK-4.2. VK-4.3 VeTHBIH ompoc, Kpyribiii cTo
4.2. . . 2 , poc, Rpy
(The current state of the Russian tourism market)
VK-4.1, YK-4.2, K n
4.3. | KonrponbHas Touka Ne 2 2 VK-4.3 OJUIOKBHYM, 1IpOCKT
5. |5 paznmen. 9K3AMEH
VK-4.1, YK-4.2, YerHsrit onpoc, TBopueckoe
5.1. | Ok3amen 2 VK-4.3 sananue, CoGecenoBanme
IT 6]
POMEXKYyTOYHAsl aTTeCTALUS
3. OueHouyHbIe cpeAcTBA (OLEHOYHbIE MATEPUAJIbI)
[IpumepHBIi NEpeYEeHb OLEHOYHBIX CPEACTB ISl TEKYLIEro KOHTPOJS YCIEBAEMOCTH U

MIPOMEKYTOUYHOM aTTecTaluu

Ne

/1

HanmenoBanue
OLICHOYHOTO CPEJCTBA

Kparkas xapakrepucruka
OLICHOYHOTI'O CpPE/ICTBA

[TpencraBneHue OIIEHOYHOTO CPEICTBA B
¢donze (OneHOUHBIE MaTepHAaIbl)




Texyumi KOHTPOJIb

JI1s1 OIIeHKM 3HaHUM

1 YerHbIl onpoc CpenctBo KoHTpouis 3HaHuH | [lepedeHp BOIPOCOB Uit YCTHOTO OMpoca
CTY/ICHTOB,
crocoOcTBYyIOIIEe
YCTaHOBJICHUIO
HETIOCPEICTBEHHOTO
KOHTaKTa MEXY
NpernoaaBaTesieM u
CTYICHTOM, B ITPOIIECCE
KOTOPOTO TPETOo1aBaTeb
HOJIy4aeT IIUPOKHE
BO3MOYKHOCTH JJISl H3Y4CHHS
WHTUBH/TY aTbHBIX
0COOEHHOCTEH yCBOCHUS
CTy/ZICHTaMH y4eOHOTO
Marepuana.

2 Konnoksuym CpencTtBo KOHTPOIISA Bonpocs! o Temam/pazenam IUCIUILTHHb
YCBOCHHUS YIEOHOTO
MaTepHasa TeMbI, pa3ziena
WIN Pa3iesIoB AUCLUILINHBI,
OpraHU30BaHHOE KaK
y4eOHOE 3aHITHE B BUJIC
cobecetoBaHUS
IPENoiaBaTelis C
00yJarOIIUMUCS.

s oeHKr yMEeHu

JIJ1s1 O1IeHKHM HAaBBIKOB

IIpomMexxyTouHas aTTeCTalus

3 DK3aMeH CpenctBo KOHTPOJIA KommiekT 3x3aMeHalmoOHHbIX OMIIETOB
YCBOCHHS y4eOHOTO
MaTepuaa u
dbopmupoBaHus
KOMIICTCHITHH,
OpraHU30BaHHOE B BHJIE
Oecenpl 110 OMeTaM ¢
[ENbIO POBEPKHU CTETICHU U
Ka4eCcTBa yCBOCHUS
M3y4aeMoro MaTepuara,
OIPEJEINUTD
HE0OX0IMMOCTh BBEJICHUS
WU3MEHEHUH B COACPIKAHUE U
METO/1bI O0yUYeHUSI.

4. IlpumepHbIii (POH OLEHOYHBIX CPEACTB A/l MPOBEJACHUS] TEKYIIEro KOHTPOJSA U NPOMEeKYTOUYHOM
aTTrecTaluy ody4yaroumuxcs no gucuuminHae (Moay.a) "IpodeccuoHaJbHbII HHOCTPAHHBIN A3BIK"

Ilpumepnoie oyenounvlie mamepuansvl 014 MeKyue20 KOHMPOJA YCneeaemocmu

VCTHBIA OIIPOC (MOHOJOI/IMAIOr IO TeMe) - CPeACTBO KOHTPOJS 3HAHHII CTYIEHTOB,
CHOCOOCTBYIOIIEE YCTAHOBJICHUIO HETOCPEICTBEHHOTO KOHTAKTa MEXAy IMpenojaBaTelieM U CTYJIEHTOM, B
Ipolecce KOTOPOro IpernojaBaTeNlb IOJy4yaeT HIMPOKUE BO3MOXHOCTH JJI H3YyYEHHUs HWHIUBUAYaJIbHBIX
0COOCHHOCTEH yCBOGHUS CTyIEHTaMH yu4eOHOTO MaTepuaia.

MoHonornyeckoe BbICKa3bIBAHUE TIO3BOJISIET NPOBEPUTH 3HaHUE (OHETHKU (MIPaBUIIBLHOCTH
apTUKYJSIUUUM ¥ WHTOHAIMM), JIEKCUKA (B TOM 4MHCIEe NpOPEecCHOHATBLHOM TEPMUHOJOTHH B 0OO0NacTH
JICHE)KHOTO PpbIHKA), TpaMMaTUKH (YMECTHOE HCIOJIb30BaHUE JIEKCMUECKUX €IWHHUI[ U TPaMMaTHYECKUX
CTPYKTYp), a TaKkKe YMEHHE CTyJeHTa CTPOUTh CBOIO pedb B COOTBETCTBUU C NPOGEeCcCCHOHATBHO-
KOMMYHHKAaTHBHOM 3ajauei, WCTIONB3YSI TaKkue KOMMYHHKATHBHBIC THTIBI peun, Kak



OTIMCaHUe/XapaKTePUCTHUKA, IMOBECTBOBAHME/COOOIIEHHE, AYMOIMOHAIBHBIE W OIICHOYHBbIC CyxueHus. [Ipu
OTICHKE MOHOJIOTHYECKOTO BBICKA3bIBAHMSI TAK)KE YUUTHIBACTCS €T0 00BEM.

Jluanornueckoe  BBICKA3bIBAHWE IMO3BOJIICT TNPOBEPUTH 3HaHWE  (POHETHKH  (NMPaBUIBHOCTH
ApPTUKYJSIUM W WHTOHAIMHU), JIEKCUKH (B TOM 4YHuClIe TPO(eCCHOHATLHONH TEPMUHOJIOTHH B 0OJACTH
JICHe)KHOTO PpBIHKA), TpaMMaTHKH (YMECTHOE WCIIOJIb30BAHUE JICKCHYECKUX CIWHUIl U TPAMMATHYECKUX
CTPYKTYp), a TaKXe YMEHHE CTyJCHTa CTPOUTh CBOIO pPE€Yh B COOTBETCTBHH C MPOECCUOHAILHO-
KOMMYHUKAaTUBHOW 3aJa4yeil, NEMOHCTPHUPYs PEUYCBOE B3aMMOJCHUCTBUE C IMapTEPOM: CIHOCOOHOCTh HAYaTh,
MOJIJIEPKaTh M 3aKOHYUTH pa3roBop. [Ipu OIeHKE JMAJOTUYECKOTO BBICKA3BIBAHUS TAKKE YUUTHIBACTCS €T0
00BEM.

Temsl U1 yCTHOTO OTIpoca (MOHOJIOTOB / TUAIOTOB)

Tema 1. B asponopry. Peructpanus B otene (At the airport. Checking in a hotel)

1. Going through the airport
2. Customs control.

3. Checking in a hotel.

4 Room service.

Tema 2. Ycranosinenne koHTakToB. Berpeun (Making contact. Meeting people)

1. Meeting new clients and contacts through networking.
2. How and where to get the information you need?
3. People you need to meet if you want to start a business.

Tema 3. lenoBoii atuket (Business etiquette)

1. Define the term “business etiquette”.
2. What do you know about telephone etiquette?
3. Name the guiding principles of business etiquette.

Tema 4. PaboTa B pa3HbIX KyJIbTypHBIX KOHTeKcTax (Working across cultures)

1. What does it mean “working across cultures”?
2. Why is this issue so important nowadays?
3. How do different cultures influence business communication?

Tema 5. T'oBopum o kommnannu (Talking about companies)
1. Types of companies.

2. Working conditions. Personnel.

3. Company performance.

4. Meeting the press. Public relations.

Tema 6. YcnoBust u koHTpakThl (Terms and contracts)
1. Finance and the company.

2. Negotiating conditions.

3. International contract terms.

Tema 7. MupoBoii TypuCTHUECKHUH PBIHOK, ero ocooeHHocTH (Global tourism market, its features)

1. What is global tourism market?

2 What are its main features?

3. What are the major characteristics of the leading tourism centers of the world?
4 What basic trends in global tourism market development do you know?

Tema 8. CoBpemeHHOE cOCTOsIHHE poccuiickoro Typuctudeckoro peiHka (The current state of the
Russian tourism market)

l. Development of tourism industry in Russia.

2. The most popular trends in Russian inbound tourism nowadays.

3. The current state and prospects of Russian outbound tourism.

TBOPUECKOE 3AJJAHUE (muceMeHHOE TMpakTHYECKOE 3aJaHhe) - CPEICTBO  KOHTPOJI,

TO3BOJIAIOMICEC MMPOBCPUTH HAJIMYHUEC HABBIKOB PCHICHHA KOHKPCTHBIX PCUCBLIX 3a1a4 (HI/ICBMCHHHﬁ epeBoa,



pedepupoBanre, 0030p aKaAEeMUYECKHX TEKCTOB), CIIOCOOHOCTh TBOPYECKH TMPHMEHSATh Ha TPAKTUKE
MOJTyYCHHBIC 3HAHUS U YMCHUS.

TeMbl MUCbMEHHBIX MTPAKTHYECKUX 3aTaHUH

Paznen 1.

Writing an article translation.

Article Sample for Translation

Shareholder capitalisation and the stock exchange as a market for corporate control

During the secon part of the 1980s, the revelation of corruption in the American banking system led
to panic and stock market collapse. During the 1990s, encouraged by the pension funds and the ‘myth’ of the
beneficial ‘disciplining’ role of the hostile takeover, corporate governance again came to the fore as an issue
both for public policy and management practice. The idea the shareholders were ‘principles’ to whom
managers were ‘agents’ gained ground. This was manifested in the implementation of external forms of
governance, including the proliferation of corporate governance codes strengthening the position of
shareholders and enhancing their protection. It was supported by the widespread adoption of executive share
option schemes and other forms of managerial remuneration designed to more closely align the interests,
and especially the financial objectives, of shareholders and top management. During this period, industry
was radically restructured through the operation of the market for corporate control; in the process, long
established mechanisms for the exercise of voice by non-shareholder interests—above all, employee
representation in its various forms—were marginalised.

Paradoxically, the growing polarisation of shareholder and workforce interests was accompanied by
development in both the USA and the UK of innovative forms of labour-management relations designed to
capture the benefits of cooperation among corporate stakeholders. The background to this was rapid
technological change and intensifying competition in product markets, brought about by globalisation and,
particularly in the UK, privatisation. Customers learned to exercise their choice more aggressively and
shareholders became increasingly impatient for a quick and profitable return on their investments. In
response to these pressures, firms were forced to re-examine their internal governance and organisational
systems and structures in an effort to improve performance. Although downsizing and business process re-
engineering were part of the response, labour-management ‘partnerships’ were also initiated, often in the
very same companies that had undergone substantial restructuring. These arrangements led to innovations in
the employment relationship, including a significant degree of self-management and autonomy for
employees.

Thus, as a means of enhancing the firm's competitiveness, and hence its long term prospects, the
internal governance of organisations is required to foster a higher degree of cooperation between
management, the workforce, customers, suppliers and, increasingly, the natural and social environment.
Concurrently, stock market pressure requires, if necessary, the sacrifice of any or all of these mutually
beneficial long term interests to the short-term pecuniary benefits of shareholders.

Paznen 2.

Writing an article summary.

Steps in Writing a Summary of an Article

1. Read the article closes with an eye on its main focus.

2. Make notes as you read to save yourself some time.

3. Identify the key ideas or questions of the text.

4. Keep an eye on the text’s key arguments or methods (depending on the type of article you are
reading).

5. Make a list of questions that you have to answer in your paper.

6. Make an outline.

7. Write your summary.

8. Review and edit your paper before submitting it.

Structure of an Article Summary

In order to write a good summary, you have to follow a clear and appropriate structure. As a rule,
such work is given in a paragraph form. Therefore, they usually do not require including subheadings. Also,
it is important to keep each section of your work brief, straight to the point, and clear — there is no need for
making smooth transitions between your paper’s sections, just keep in mind that it is a concise and focused
scientific paper. Below you can find an example of a good structure.

Sample Structure for a Summary of an Argumentative Article:



L Intro:
Providing general info about the article including its topic, the main question or describing the
author’s individual approach to the topic;

II. Statement of the author’s thesis.

I1I. Key points:

a) provide and clarify the key ideas that the author presents in the support of his thesis;
b) share a few examples that the author has used.

IV. Make a conclusion:

a) discuss how the given ideas and examples support the thesis;

b) discuss how the author explains the relevance and significance of his work.

Sample Structure for a Summary of an Empirical Article:

L Intro:

a) tell the readers about the topic of a study;
b) state the main research question;

C) clarify the given hypotheses and variables;
II. Methods:

a) describe the design of any experiments;

b) indicate what materials were used;

C) tell about participants;

III. Findings:
Describe the obtained results and discuss whether they support the hypotheses or not.

IV. Conclusion:
a) tell about the applications or implications of a particular study;
b) highlight the main limitations of this study.

Article Summary Example

Josh Smith, the author of “Rules of Sharing and Copying Java Code”, specifies that, as he believes,
any code that has been copied from someone else has to be cited or it should be assumed to be plagiarism
and a copyright violation. He also insists that we should discuss plagiarism not only as a form of copying
what someone has said or written, but also as a form of stealing another's code and other intellectual
property. Smith offers to discuss how to cite other’s works within programs. He supports his idea stating that
due credit is always given to the authors of different resources and provides examples of citations for
different sources to show that anyone can identify the author of a code or its unit and give credit to him.
Another idea is that we should stop unauthorized sharing. Smith insists that code should not be shared in an
electronic form in order to prevent plagiarism and unauthorized sharing.

The target audience of the article are students of computer science faculties. Students are either
unaware of the issue with plagiarism or they have never considered how this issue can affect them when
writing a code. Smith’s guidelines and ideas are useful and precise. However, there is one thing that the
author forgot — sometimes, studying someone else’s code can help you learn many new techniques, which is
why it would be good if the author could also share some guidelines on which circumstances would be
appropriate for doing it and which are not.

Paznensr 3, 4.

Writing an article review.

Article Review - The Basics

A review article aims to make you come up with an analysis of an academic paper and investigate it
in different perspectives. The articles of this type usually have specific writings as their subject matters, and
your task is to apply analytical and critical thinking skills to show your competence. But be attentive. While
working on an article review, you are not the editor who fixes mistakes - you only synthesize the published
data provided by the author(s). Only then, you can accept or challenge it.

In the essay that reviews certain data, you are to write a summary of the main ideas, thoughts,
findings, and the author's position. Then, as an outline, you can use the following four stages of a proper
review assignment.

1. Summary

You gather the general information. That includes publication title, author's first and last name (with



a first and middle initial, if needed), topics conveyed in the paper, its structure, etc.

2. Critique

You evaluate and critique the article, the author's contribution to the corresponding sphere, and the
importance of the statements made. How the members of modern community answer the author's
statements?

3. Suggestions

If after the critique stage, you have some points to discuss and challenge, do it here. Suggest possible
practical improvements that will be appropriate in the context of the work.

4. Decision

You come up with a final statement, and usually, that is whether or not you accept the author's
viewpoints. If you provided the review with reliable support, this stage won't be a problem.

Sample Research Article Review

British philosopher Gilbert Ryle attempted to define the seemingly straightforward concept of
“feelings” in his 1951 essay.[1] During that time period, psychology and psychiatry had risen as popular
fields, but little work had been done to actually define the components of an “emotion” or a “feeling.”
Consequently, Ryle set out to establish some constrains on this nebulous subject by suggesting that feelings
are distinguished by various bodily or mental sensations.

In the first section of this article, Ryle presented seven distinct conceptions of “feelings.” It is clear
that he put much contemplation in this presentation, for he named usages that would typically escape most
people. He began with the common definition of feelings as sensory perception, but he distinguished
between uncontrollable instinctual bodily responses (e.g., feeling cold or feeling an itch) and purposeful,
thought-out motions to find an object or determine something about an object (e.g., feeling water with one’s
fingers to figure out its temperature). In another definition, Ryle distinguished between feeling bodily
sensations and feeling general conditions, such as sleepy, ill, wide-awake, uneasy, or depressed, deeming the
latter to be more “mental.”

Furthermore, Ryle included idiomatic phrases that incorporated conjugations of “to feel” to remind
readers how easy it is to forget figurative usages of common words. There’s “feeling that something is the
case” to express a gut inclination that is not yet strong enough to be held as an actual thought or belief.
There’s also “feeling like doing something” to express the temptation one has to take an inappropriate
action, such as falling asleep in class. These figurative or hypothetical uses of feelings are easily overlooked,
so Ryle’s thoughtful inclusion brings useful philosophical insight for other researchers.

In the second and final section of this paper, Ryle expanded upon the various definitions of “feelings”
he advanced, discussing where the line blurred between each one. While his meticulous analysis is largely
palatable, his omission of the common notion of feeling does not sit easily. In the entire article, he never
mentions feeling an emotion, such as happy, sad, or angry. Whether this was an intentional omission or a
sloppy oversight is unclear, but it weakens Ryle’s definition, as emotions are neither pure bodily states nor
pure mental sensations, and he provides no preemptive response to such arguments. Nevertheless, Ryle’s
work still provided the impetus for an ongoing debate about the nature of emotion.

KPVYIJIbIMI CTOJI (mucKyccus) - CPeacTBO KOHTPOIIS, OPraHM30BAHHOE KAK ITOJHIOT TIPSO AaBaTeIs
C OGy‘laIOL[II/IMI/ICH Ha TEMBI, CBA3aHHBIC C I/ISY‘-IaeMOﬁ I[HCHHHHHHOﬁ. I[I/ICKyCCI/IH IIO3BOJIACT KOMIIJICKCHO
MPOBEPUTH: 3HaHUE (OHETHKU (MPABWIBHOCTh APTUKYJSIIUM W WMHTOHAIMH), JICKCUKH (B TOM YHCIIC
npodecCHOHaTbHOW TEPMUHOJIOTHH B OOJIACTH JICHEKHOTO PBHIHKA), TPaMMAaTUKHU (YMECTHOE HCIOJIb30BaHHE
JICKCHYECKUX CIUHHII U TPAMMATHUECKUX CTPYKTYpP), YMEHHUE CTYJCHTa CTPOUTH CBOIO peYb B COOTBETCTBUHU
¢ npodeccuoHaIbHO-KOMMYHUKATUBHON 3a/1aueli, BHIOMpas apryMEHTHI JUIsl PACKPBITHUS TEMbl U BBIPAKCHHS
JMYHOTO OTHOIIEHHS, & TAK)Ke KOMMYHHKATHBHBIC HABBIKH, IOMOTAIOIIUE TPEOI0JIETh «COOM» B OOIICHUH C
YICHAMU I'PYIIIbI, BEI3BAHHBIC O6T>CKTI/IBHI>IMI/I u CyGLeKTHBHbIMI/I COLUOKYJIbTYPHBIMU IPUIUHAMU.

TeMmbl 17151 TUCKyCCUU

1. denoBotii sTuket (Business etiquette)

1. What are four major benefits of adhering to the rules and rituals of business etiquette?

2. How does the company culture influence business etiquette?

3. What are the most important key business etiquette tips in your opinion?

2. CoBpeMEHHOE COCTOSIHUE poccuiickoro Typuctudeckoro psiHka (The current state of the Russian
tourism market)



1. What kind of challenges is Russian tourism market facing nowadays?
2. Do these challenges give any opportunities for Russian tourism economy?
3. What kind of risks do these challenges introduce?

Ilpumepnvie oyenounvie mamepuanvl
0J151 NPOBEOEHUS NPOMENCYMOYHOU ammecmayuu (3auem, IK3aAMeH)
nO UMO2am 0Ce0eHUA OUCUUNTUHDBL (MOOYIA)

KOHTPOJIbHBIE TOYKHA

KomnnokBuyM sBISIETCSI CBOETO pojJa MHHH-3a4€TOM TIO0 HM3YyYCHHOMY paslielly, COCTOSIIMM U3
cobeceloBaHMs, B TIPOIIECCE KOTOPOTO OLCHMUBAIOTCS 3HAHWUS M YMCHHS YYallUXCs, ¥ BbINOJHEHHS
MMCBMEHHOTO MPAKTHYECKOTO 3aJIaHHsI, TO3BOJISIONICTO OI[CHUT HABBIKU yUaIIUXCS.

Bompock! 1 3ajaHus K KOJUIOKBUYMY

1. ITpuGwiTHe (Arrival)

a) What are the main stages of going through the airport process?

b) How to check in to a hotel?

c) People you need to meet if you want to start a business.

d) Write a CV

2. MexayHapoaHblii genoBoii atukeT (International business etiquette)

a) What is Business Etiquette?

b) How does it differ from region to region and from country to country?

c¢) What is cultural competence?

d) Write an email to your business partner informing him about how cultural competence can be
developed in your company.

3. Benenue 6usneca (Doing business)

a) What types of companies are most common?

b) How to evaluate a company’s performance?

c) What are the basics of contract negotiations?

d) Write a business letter to your supervisor about how to improve working conditions in your
department.

4. Muposas reorpadus typuszma (Global tourism geography)

a) Give a talk about major characteristics of the global tourism market.

b) What basic trends in global tourism market development do you know?

c) What are the major characteristics of the leading tourism centers of the world?

d) What should we expect for the Russian tourism market this year?

e) Write a short report about the prospects for the Russian tourism market in the future.

KOHTpONBHBI MPOEKT, MNPEACTABICHHBI B BUAC NPE3CHTAIMH, SBISIETCS COBMECTHOW y4eOHO-
MO3HABATEIbLHON, TBOPYECKOW JICSATEIHHOCTBIO OOYyYaIOIMUXCA-MAPTHEPOB, MMEIOMEH OOyl  IIelb,
COTJIACOBAHHBIE METOJbl NEATCIHLHOCTH, HAMPABICHHOW HAa JOCTHXKEHHE OOIIEro pesynbTara MO PEHICHUIO
Kakoi-mubo mpoOGiieMbl. 3amuTa KOHTPOJIHHOTO MPOEKTa MO3BOJISET KOMIUIEKCHO OLIEHUTh 3HAaHUS, YMEHHS U
HAaBBIKU CTYJICHTA.

TeMbl KOHTPOJIBHBIX POEKTOB, IPEICTABICHHBIX B BUJIE MTPE3EHTALUI

1. KoHTpOJbHBIM poeKT 1.

a) The Job Search Process.

0) Business Etiquette.

2. KOHTpOJIbHBINM IPOEKT 2.
a) Business Presentation.
6) The current state of global tourism market.

OK3AMEH

[Ipy mnpoBeAeHHMM HWTOTOBOM aTTECTAallMM «JIK3aMEH» TpernojaBaTellio C CoINacus CTYy/AEHTa
pa3pemaercs BBICTABIATh OLEHKU (OTIMYHO», «XOPOUIO», «YIOBJIETBOPUTEIBHO») MO pe3yJibTaTam
HaOpaHHBIX 0AJUIOB B X0/I€ TEKYIIETO KOHTPOJIS YCIEBAEMOCTH B CEMECTPE.



B ciywae oTkaza — CTyAeHT cnaeT d5k3aMeH . lroroBas ycmeBaeMOCTh (dK3aMEH) HE MOXKET
OIICHUBATHCS HUXKE CyMMBI 0ajUIOB, KOTOPYIO CTYJCHT HAaOpal 1O WTOTaM TEKYIIeH U TPOMEXYTOUHOM
yCIIEBaEMOCTH.

[Ipyn cmaue sKk3amMeHa K 3apa0OTaHHBIM B TEYCHHE CEMECTpa CTYACHTOM OaliaM TpPHUOABISIFOTCS
0aJlTBI, TIOJYYCHHBIC HA 9K3aMEHE U CyMMa 0aJUIOB TIEPEBOJIUTCS B OLICHKY.

DK3aMEH COCTOUT U3 3-X aCIEKTOB:

1. YcrHoe wu3NMOXeHWe J00M TPONACHHONW TEMbI M OTBETHI Ha BOIPOCHI IPENoaaBaTENs
(MakcuManbHas OLEHKa - 7 0aJuIoB).

2. BbInoTHEHNE MMCEMEHHOTO MPAKTHYECKOTO 3a1aHus (MaKCUMalIbHast OI[CHKA - 7 0aJlioB).

3. Becena Ha MHOCTPAHHOM SI3BIKE 110 OCHOBHBIM TOJIOKCHHSIM OyTyIIeld MaruCTepCKOd TUCCepTaIlluu
(MakcuMalTbHAs OTIICHKA - 6 0aJTOB).

TeMbl MOHOJIOTHUYECKUX BBICKAa3bIBAHUM HA DK3aMEHE:!

The main stages of going through the airport process

How to check in to a hotel

People you need to meet if you want to start a business
International Business Etiquette

The importance of understanding the local culture

Doing business: the most common types of companies
Doing business: how to evaluate a company’s performance
Doing business: the basics of contract negotiations

Global tourism market, its features

0. The current state of the Russian tourism market

I SR RN el

[TucbMeHHbIe TPAKTUYECKHE 3aaHus IJIs DK3aMeHa:
1. Writing an article summary.
2. Writing an article review.

Tembt nucemennvix pavom (Icce, pepepamut, Kypcogsle pabomot u op.)

Ecnu Ha KOHTPOJIbHOM TOYKE 00YyYaromUicsa HE MOJYYHI YIOBJIETBOPSIONIEE €r0 KOJUYECTBO OasioB,
TO OH MOXET IMOJYyYUTh TOOMPHUTEIHHBIC OAJITBI 332 IOJATOTOBKY JOKJIaaa, CTaThH (He O6osee 15 GayioB).
Temaruka noxiiagos/craTei
MexayHapo HbIe TPOTPAMMBI TTOBBIIICHUS KBATM(DUKAIIAN TSI MOJIOJIBIX CIICIIUATHCTOB
CexpeTsl IpaBUIILHO COCTABIEHHOTO pe3loMe
Kaxk ycnemnHo npo#tu cobeceroBanue o mpueme Ha paboTy
OcobeHHOCTH BeJieHUs OM3HECA B PA3HBIX KYJIbTYPHBIX KOHTEKCTaX
J1emoBO# ATUKET, €r0 OTJIMYHE OT COUHAIBHOTO ITUKETA
Mex1yHapOoHbIN JET0BOK ITUKET
[TonBoHbIC KaMHU BeJeHUs OM3HECa Ha 3apyOeKHBIX PhIHKAX
MexayHapoaHble TypuUCTHUYECKUE HEHTPbI B EBporie
MexnyHapoaHble TYPUCTUYECKHE HEHTPBI B A3un
MexnayHapoaHble TypucTUUYeCKHE HEHTPhl B CeBepHOU AMepuke
MexayHapoaHbie TypUCTHYECKUE IEHTPHI B FOxHON Amepuke
Mex1yHapoAHbIE TYPUCTHUECKHE IEHTPHI B AQpuke
MexayHapoaHbie TYpUCTHYECKHE IIEHTPBI B ABcTpasiuu 1 HoBoit 3enanuu
MexnayHapoaHble TypuUCTHUECKHE EHTPbI B Poccun
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