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1. TIlepeyenn

IVIAHMPYeMBbIX

pe3yJIbTaToB

oﬁyqe}mﬂ mo AUCHHUIIJINHE, COOTHECCHHbIX C

INIAHMPYEMBbIMH Pe3yJIbTaTaMH OCBOCHHS 00pa30BaTE/IbHOM MPOrpaMMbl
[Ipouecc u3yyeHus: TUCLUILIMHBI HampaBieH Ha GopmupoBaHue cieayromux kommnereHuuii OII BO
U OBJaJICHHE CIIECAYIOIUMH pe3ybTaTaMi 00y4eHUs 10 TUCIUILIUHE:

Kon n HaumeHoBaHue Kon un [lepeyeHb uIaHUPYEMBIX PE3YIHTATOB O0YUEHHUS 10
KOMIICTCHIIUH HaUMEHOBAHHE JUCLUIUINHE

UHAMKATOpa

JOCTHKEHUS
YK-4 Cnocob6en| YK-4.2 3HAeT
OCYILECTBIIATH  JIENIOBYIO | JleMOHCTpUpYE |- OCHOBHBIE ITPaBUiIa TPaMMaTHKU (Ha ypoBHE MOp(dosioruu u
KOMMYHHKAILIUIO B YCTHOH|T yMEHHE CUHTaKCHCa);
U MUCBbMEHHOM (opmax Ha|BecTH 0OMeH - OCHOBHBIE HOPMBI YIIOTPEOJICHHUS JIEKCUKU U (POHETHKH;
TrOCYJapCTBEHHOM  A3BIKE | AEJIIOBOMI - TpeOOBaHUs K PEYEBOMY U S3BIKOBOMY O()OPMIICHUIO YCTHBIX
Poccuiickoii ®@enepaunu u|uHGOpManyed |U NUCHMEHHBIX BHICKA3bIBAHUH C YUETOM CIIEHUPHUKH
MHOCTPAHHOM(BIX)  SI3bIKE | B YCTHOW U MHOSI3bIYHOM KYJIbTYPBI;
(ax) IIMCbMEHHOU - UHOCTPAHHBIN SA3bIK B 00beMe, HEOOXOIMMOM JUISI ITOJTyYSHHSI

dbopmax He 1 oOMeHa es10Boi nH(popMaLuen.

MCHECC 4€M Ha
OJHOM
HHOCTpAaHHOM
SA3BIKC

ymeeT

- HAYMHATh, BECTH/TIOICP)KUBATH M 3aKAHUYUBATH
JUAJIOT-PaccTIpoc 00 YBUACHHOM, IIPOYUTAHHOM,
JIMAor-o0OMeH MHEHHUSIMH M JHAJIOT-MHTEPBBIO, COOITIOIast
HOPMBI PEUYEBOI'0 DTUKETA;

- IenaTh COOOIIEHHS U BHICTPANBaTh MOHOJIOT-OMTUCAHKE,
MOHOJIOT-TIOBECTBOBaHUE W MOHOJIOT-PACCYKIICHHUE;

- U3BJIEKaTh HOBYIO HH(OpPMAIIHIO Ha OCHOBE aHAJIH3a
WHOSI3BIYHOM JINTEPATYpHI;

- BOCIIPUHUMATH Ha CJIyX W IOHUMAaTh OCHOBHOE COJICPKAHUE
HWHOA3BIYHBIX ayTCHTUYHBIX O6III€CTBGHHO-HOHI/ITI/I‘-ICCKI/IX,
MyOJUIIUCTHYCCKUX (MEIUIHBIX) M MPArMaTHYECKUX TEKCTOB,
OTHOCAIIMXCS K pa3JIMYHbIM TUIIAM PCUYH, a TAKKC BBIACIIATH B
HUX 3HAYMMYO/3aMpainBaeMyto HHHOpMAIIHUIO.

BJIaJieeT HABbIKAMH

- HaBBIKAMU BOCTIPUATHUS, aHATIN3a, CO3/IaHUs] YCTHBIX U
MMCbMEHHBIX TEKCTOB Pa3HbIX TUIIOB U KaHPOB;

- HaBBIKaMU 0011ero U MpodeCCUOHATLHOTO OOIIEHUS Ha
WHOCTPAHHOM SI3BIKE;

- HaBBIKAMHU CaMOCTOSITETILHOU PaOOTHI C SI3BIKOBBIM
MaTtepuaioM (JEKCUKOW, rpaMMaTHUKOH, (DOHETHUKOM) C
MCIIOJIb30BAHUEM CIIPABOYHOM U yueOHOI TuTeparypsl.

2. Hepeqeﬂb OICHOYHBIX CPEACTB IO TUCHUIIIMHE

HaumenoBanwne pazaena/TeMbl

OrneHOYHOE CPECTBO
TIPOBEPKHU PE3yIETATOB
JOCTI)KEHUS HHIANKATOPOB
KOMIIETeHITUI

Koa nnaukaropos
JIOCTHOKEHHUS
KOMITETEHIIUH

CemecTtp

1. |1 pazmesn. 1. Hospitality in historical perspective (1)




1.1. | Hospitality in historical perspective 3 YK-4.2 Kouunoksuym
2. |2 paszen. 2. The structure of modern hospitality industry (1)
2.1. | The structure of modern hospitality industry 3 YK-4.2 Kozmnoksuym
3. |3 pasmen. 3. Service characteristics of hospitality industry (1)
3.1. | Service characteristics of hospitality industry 3 YK-4.2 Kozoksuym
[IpoMesxyTodHas aTTeCTaIus 3a
4. |4 pasmen. 4. Consumer behavior in hospitality market (1)
4.1. | Consumer behavior in hospitality market 4 YK-4.2 Komnoxsiym
5. |5 pasmen. 5. Marketing of hospitality services (1)
5.1. | Marketing of hospitality services 4 YK-4.2 Kouuoksuym
6. 6 pazgen. 6. Marketing environment of a hospitality company
M
6.1. |Marketing environment of a hospitality company 4 YK-4.2 Komtoxsiym
[TpoMeKyTOYHAsE ATTECTALHS 3a
7. |7 pazmen. 7. Marketing information systems (1)
7.1. | Marketing information systems 5 YK-4.2 Konnoxsiym
3. 8 pasmein. 8. Growth and management of hospitality businesses
M
8.1. | Growth and management of hospitality businesses 5 YK-4.2 Kozmnoksuym
9. |9 paszmen. 9. Types of holiday (1)
9.1. | Types of holiday 5 YK-4.2 Kozoksuym
[IpoMesxyTodHas aTTeCTaIus 3a
10. |10 pazzen. 10. A career in tourism (1)
10.1. [ A career in tourism 6 YK-4.2 Kozoksuym
11. |11 pa3zen. 11. Trends in tourism (1)
11.1. | Trends in tourism 6 YK-4.2 Koznoksuym
12. |12 pa3gen. 12. Tour operators (1)
12.1. | Tour operators 6 YK-4.2 Kooxsiym
[IpoMesxyTodHas aTTeCTaIUs Ok
3. OneHoYHbIE CpPeACTBA (OLEHOYHbIE MATEPHAJIbI)
[IpuMepHBI  TIEpeYeHb OIEHOYHBIX CPEACTB JUIA  TEKyIIero KOHTPOJSA  YCIIEBAEMOCTH H

MPOMEKYTOYHOMN aTTECTALIUU

Ne
/11

HaumenoBaunue
OLIEHOYHOT'O CpelICTBa

Kpatkas xapakrepucTrka
OLICHOYHOI'O CPEJICTBA

[Ipencrapnenne OLEHOYHOTO CPEICTBA B
donne (OieHOYHbIE MaTEpUAIIBI)

Texymi KOHTPOJIb

JIJ1s1 o1leHKH 3HaHU I




1 KonnokBuym CpeacTBo KOHTPOIs Bonpocs! mo Temam/pazenaM JUCITUTLIAHBI
YCBOEHHUS y4eOHOTO
MaTepuaia TeMbI, pa3jerna
VT Pa3fiesioOB TUCIUTUIHHEI,
OpPTaHM30BAHHOE KaK
y4ueOHOE 3aHSTHE B BUJIC
cobeceqoBaHUA
IIPeToaBaTes C
00y4JaroIUMUCH.

JIJ1s1 OIIeHKH yMEHUM

JIJ1s1 OLIEHKH HaBBIKOB

IIpomexxyToUuHasi aTTecTaius

2 3auer CpencTBo KOHTPOIIsS [lepedyeHn BOpOCOB K 3a4eTy
YCBOEHHUS y4eOHOTO
MaTepuaia MPakTHIeCKUX 1
CEMUHAPCKUX 3aHATUH,
YCHEIIHOTO MPOXO0XKICHUS
MPAKTHUK U BHITIOJTHEHUS B
IpoIiecce ITUX MPAKTUK
BCEX Y4eOHBIX MOpyUEHUH B
COOTBETCTBUH C
YTBEPKJIECHHOU
IIPOrpamMMmoi ¢
BBICTABJIEHUEM OLIEHKU B
BUJIC «3aYTCHOY,
«HE3aUYTEHOM.

3 OK3aMeH CpencTBo KOHTPOJISt KoMmaekT 3x3aMeHalMOHHEBIX OHUJIETOB
YCBOGHHSI y4€OHOTO
MaTrepuana u
¢dopmupoBaHUs
KOMIICTCHITHI,
OpraHU30BAHHOE B BUJIE
Oecenpl IO OWIETaM C
LEJIBIO POBEPKH CTETICHU U
KayecTBa yCBOCHUS
M3y4aeMoro Marepuana,
OTIPEICTUTh
HEOOXO0INMOCTE BBEIECHUS
W3MEHEHUH B COJIEp)KaHUE U
METO/bI 00y4eHUsI.

4. llpumepHbIil GOHI OLEHOYHBIX CPEICTB AJsl NMPOBeJeHUs] TeKylero KOHTPOJIsi M IPOMeKyTOYHOI
arrecranuu  o0y4yawmuxcss mo aucuuniauHe (moayiaw) '""HHocTpaHHbIH  s3bIK B cdepe
npogeccHOHAIbHON KOMMYHHKAIHUHU'

IIpumepnvle oyenounvle mamepuansl 011 MEKYULe20 KOHMPOIA YCHeBaAeMoCmu

[Tpumep Tecta (Preposition of time and place)

Bonpoc Ne 1

I like to go skiing winter.

in

on

at

Bonpoc Ne 2

The plane is due to arrive 19.25.

at

in

on




Bomnpoc Ne 3

Mary doesn’t work Sundays.

on

at

in

Bompoc Ne 4

The leaves on the trees turn brown Autumn.
on

in

at

Bomnpoc Ne 5

I started work this morning 8am.
in

at

on

Bonpoc Ne 6

I have my gym class Wednesdays.
on

in

at

Bomnpoc No 7

My parents bought their house 1967.
on

at

in

Bonpoc Ne 8

Please visit me Sunday.

on

in

at

Bomnpoc Ne 9

I always feel positive the start of the week.
on

at

in

Bompoc Ne 10

What have you got your bag.

in

on

at

Bomnpoc Ne 11

There's somebody waiting the bus stop.
in

at

on

Bomnpoc Ne 12

Put the notice the noticeboard.
on

at

in

Bompoc Ne 13

Put the papers the desk please.
at

in

on

Bompoc Ne 14



Christian isn't here. He's work.
at

in

on

Bomnpoc Ne 15

Kurt's office is the second floor.
in

at

on

Bompoc Ne 16

Wolfgang met Michaela the way to work.
at

on

in

Bomnpoc Ne 17

This is the best cake the world!
on

at

in

Bompoc Ne 18

I work the city centre.

at

on

in

Bomnpoc Ne 19

Turn left the end of the street.

in

at

on

Bompoc Ne 20

His office is the top of the stairs.
in

at

on

Ilpumepnuvie oyenounvie mamepuansl
0J151 NPOBEOCHUA NPOMENCYMOUHOU ammecmauuu (3auem, IK3ameH)
nO UMO2am 0C8OeHUA OUCUUNIURDL (MOOYA)

3anaHus 1)1 IPOMEXYTOYHOIO KOHTPOJIS

1. IIpounTaTh U NEPEBECTU TEKCT C UCTIOIB30BAHUEM CIIOBAPSI

Coronavirus has plunged the world into uncertainty and the constant news about the pandemic can
feel relentless. All of this is taking its toll on people's mental health, particularly those already living with
conditions like anxiety and OCD. So how can we protect our mental health?

Being concerned about the news is understandable, but for many people it can make existing mental
health problems worse.

When the World Health Organization released advice on protecting your mental health during the
coronavirus outbreak, it was welcomed on social media.

This is actually valuable advice, and I reckon applies to Twitter as well.

As Anxiety UK's Nicky Lidbetter explains, the fear of being out of control and unable to tolerate
uncertainty are common characteristics of many anxiety disorders. So it's understandable that many
individuals with pre-existing anxiety are facing challenges at the moment.

"A lot of anxiety is rooted in worrying about the unknown and waiting for something to happen -
coronavirus is that on a macro scale," agrees Rosie Weatherley, spokesperson for mental health charity
Mind.

So how can we protect our mental health?



Limit the news and be careful what you read

Reading lots of news about coronavirus has led to panic attacks for Nick, a father-of-two from Kent,
who lives with anxiety.

"When I'm feeling anxious my thoughts can spiral out of control and I start thinking about
catastrophic outcomes," he says. Nick is worried about his parents and other older people he knows.

"Usually when I suffer I can walk away from a situation. This is out of my control," he says.

Having long periods away from news websites and social media has helped him to manage his
anxiety. He has also found support helplines, run by mental health charities such as AnxietyUK, useful.

"JLimit the amount of time you spend reading or watching things which aren't making you feel better.
Perhaps decide on a specific time to check in with the news

"JThere is a lot of misinformation swirling around - stay informed by sticking to trusted sources of
information such as government and NHS websites

Have breaks from social media and mute things which are triggering

Alison, 24, from Manchester, has health anxiety and feels compelled to stay informed and research
the subject. But at the same time she knows social media can be a trigger.

"A month ago I was clicking on hashtags and seeing all this unverified conspiracy rubbish and it
would make me really anxious and I would feel really hopeless and cry," she says.

Now she is careful about which accounts she tunes into and is avoiding clicking on coronavirus
hashtags. She is also trying hard to have time away from social media, watching TV or reading books
instead.

“IMute key words which might be triggering on Twitter and unfollow or mute accounts

"JMute WhatsApp groups and hide Facebook posts and feeds if you find them too overwhelming

2. ITpounTaTh TEKCT, IEPEATH €T0 OCHOBHOE COJICPKAHUE

What will the luggage set of the future look like? It might not be luggage at all even, but rather, items
we rent at the scene or pick out of a vending machine. Or maybe, something relegated as unimportant with
the emergence of molecular recombinant teletransport technology.

Until that time, however, we remain humans pulling wheelies and toting lightweight carry-ons
through the distances. But, lucky for us, those items are becoming smarter, safer, lighter, faster and more
convenient with each passing year.

This year’s Travel Goods and Accessories Show in Las Vegas placed less emphasis on “smart,” and
veered more toward the functional and convenient sides of luggage. That meant a focus on locks, looks,
leverage, and lightness wrapped into ever more expedient models of comfort. The following are our top ten
must-have travel goods and accessories for 2019.

Fugu Rollux

This darling of the Kickstarter generation has blossomed into one of the stars of the luggage show,
transforming from a small carry-on to a full-sized luggage accessory, all at the push of a few buttons. This
year's addition of a go-bag kicks the item into the spotlight. The lightweight carry-on is made of the same
durable, non-scuff fabric, with the ability to convert into a desk, cup holder included. No need for a desk?
Well, it's conveniently an over-the-shoulder computer bag or briefcase also.

The Rollux is still running on Kickstarter starting at $249, with the accompanying Minilux available
for $119.

The Travel Mat by Thermalay

Although a little unwieldy in size, this New Zealand made travel mat can be a lifesaver on a long-
haul flight, containing the perfect formulation of padding points to keep the back aligned properly and make
sleeping on a flight possible. Folding up into the size of a pillow, it easily attaches to a piece of luggage or
backpack, counting as part of a single carry-on.

The two-inch memory foam pad comes with a neck support element meant to hold the head in place.
Additionally, these flaps can flip to the back for extra support of the spine and lumbar areas. Prices run at
$89.

The Solgaard Backpack

While this backpack looks just like any other, look closely and you can practically smell its secret:
the ocean.

Made from plastic bottles and debris pulled from the hundreds of miles of waste building on ocean
surfaces around the world, these backpacks come with solar energy chargers that allow wearers to plug in



and charge devices without using the grid, although it will likely take four to five hours of constant sun to
fully charge a cell phone.

The company’s founder, Adrian Solgaard of Solgaard Design, is adding an assortment of planet-
worthy accessories to the portfolio, including suitcases, watches and even more made from this debris
pulling fabric. The Lifepack sells for $125.

3. IloAroTOBUTh MOHOJIOTHYECKOE BHICKA3bIBAHHE IO MPOWICHHBIM TEMaM:
Text “Holiday plans”

Texct "Food and beverage service"

Text «Careers in the hotel industry»

Text «Coach tourism

Tekct "Hotel and motel chains"

Text «Travelling by air»

Temwbt nucomennvix padvom (3cce, pepepamut, Kypcogvie padomot u op.)

Tewmsl mis acce:

“Holiday plans”

"Food and beverage service"
«Careers in the hotel industry»
«Coach tourism

"Hotel and motel chains"
«Travelling by air»
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